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Community Marketing & Insights Research Privacy Statement 

Updated October 15, 2018 

Community Marketing & Insights is a trade name of Community Marketing, Inc. (CMI), founded 
in 1992. We are an LGBTQ operated research firm, based in San Francisco, California, USA. CMI 
respects your privacy. We are not a direct marketing firm, a telemarketing firm, nor a firm that 
does telephone polling; we will not call you without asking your permission and making 
arrangements in advance. We will not try to sell you any consumer product, and we do not 
sell your personal contact information or personal data connected to your personal identifying 

information. We will not contact you for any reason other than research. 

As of October 4, 2018, Community Marketing, Inc. became a wholly-owned subsidiary of Pride 
Media, Inc., but Community Marketing, Inc. remains an independent operation. The research 
panel exists within the Community Marketing, Inc. business structure/division. Our panel and 

confidential client reports are held separate from other Pride Media divisions as part of the 
merger agreement. Only CMI staff has access to this data. 

We promise to protect your privacy and treat the information you give us as confidential. The 
information you provide will be used for research purposes only. 

We do not sell or rent our panel / subscriber email addresses or contact information to outside 
parties. We will not release your personal contact information to any third party without your 
consent.   

Most of our research projects are in-house. On occasion, we may partner with a university, 

research firm or corporation where information provided is stored on their systems. If this ever 
occurs, you will be clearly informed about this in the research invitation, and you may opt out 
of these projects. This is not hidden in boilerplate, it is clearly indicated. Typically, in these cases, 
the programing works so your contact information is never released to the third party, and stays 
only at CMI, unless indicated in the invitation email. 

Information We Collect 

In general, CMI only collects the information which you provide to us in the surveys and other 
research projects. CMI does not ask for or store your full name, social security number, 

addresses or credit card numbers in our research database.  

On occasion, we may ask for your full name and address in order to write and mail a check for 
participation in a project. That data is stored in our accounting software only, and not tied to 
your other personal information.  

CMI’s survey software and/or corporate website may use cookies or collect information to track 
certain process information. Examples include, did you start a survey, did you complete a survey, 
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the IP addresses of the computer taking the survey, and information utilized by Google Analytics 
if a person visits our website. In general, these are standard internal data collection systems 
used by our third-party software or website provider and not something programmed by or 
controlled directly by CMI. 

Please note that you can have your computer warn you about the use of cookies or even turn 
off cookies. Please consult the information needed for your personal computer or browser on 
how to accomplish this.  Some features of our survey software and/or website may no longer 
function without cookies. 

What We Do With Your Information 

We are a research company. Typically, we collect survey responses from hundreds or thousands 
of participants and report the aggregate results of each question. While CMI does sell and/or 
publish these reports at no cost, your individual contact information is never sold or included in 

reports. Please note that if you wish to be removed from CMI’s panel, your answers to past 
surveys will remain (but not connected to your email or other contact information). Typically, 
CMI stores the individual survey/project data for a period of about five years in case questions 
about a project occurs. At that time all data connected to a project is deleted from systems. 

Your Rights in Participating in CMI Research 
 
You have the following rights in relation to your personal data. But please see the beginning of 
this policy statement to understand the limited information we store. 

• The right to access your personal data stored at CMI as part of the research panel. 

• The right to know how we will use or have used your personal information. 

• The right to request CMI to update or correct your personal information. 

• The right to have CMI delete all information directly connected to your contact or 

identifying information.  

• The right to terminate participation as a research participant and have all personal data 

removed from our systems. 

If you wish to exercise any of the rights or learn more about CMI, please contact us at 
lu@communitymarketinginc.com. 

 
Special Circumstances 

 
Some of our surveys have contest-based incentives. In this case, we maintain a list of published 
winners by first name, state, country, and make that list available upon request for each project.  

We never knowingly invite children under the age of 16 to participate in research studies 

without taking measures to ensure appropriate parental consent unless youth anonymity is 

required, and the survey is under IRB review standards. Typically, CMI projects do not work with 
people under age 18. 

http://www.communitymarketinginc.com/
mailto:lu@communitymarketinginc.com


 

Community Marketing, Inc., 584 Castro St. #834, San Francisco CA 94114 USA    +1 415/437-3800    
www.CommunityMarketingInc.com 

 
Page 3 of 3 

When required by law or in response to a subpoena, CMI may cooperate with legal authorities 
if we have personal information connected to the subpoena. This has never happened at CMI, 
but possible. 

Should CMI and/or assets be sold to another company or merged with another company at 

some point, CMI may transfer the panel data and individual survey data within our research 
systems to the new entity. However, this privacy policy will remain intact, or you will be notified 
of any changes and be given an option to stay or leave the panel. 

Security of our Survey Software Provider 
 
Community Marketing & Insights utilizes third party data collection software operated by Verint.  
At the time of this writing, Verint is a globally certified ISO 27001 Information Security 
organization. Verint manages information security based on the ISO 27001 Information Security 
Management System (ISMS) and implements controls based on the ISO 27002. The company is 

audited at regular intervals by external auditors to validate its compliance with the ISO program, 
and any findings are managed under its Risk Management program in the same way as other 
risk findings. Verint self-certifies adherence to the protection of personal data under the U.S.-
EU Safe Harbor Framework developed by the U.S. Department of Commerce in coordination 
with the European Commission. The U.S.-EU Safe Harbor Framework provides a regulated 
framework to ensure adequate protection for personal data originating from countries which 

are subject to or have adopted laws under the European Directive on Protection of Personal 
Data. Verint’s Safe Harbor registration can be found on the US Federal Trade Commission 
Internet site. These privacy protection requirements are similar to countries requirements such 
as Canadian (PIPEDA) and Australia (Privacy Act). 

Modification of Policy 
 
CMI reserve the right to modify, alter, or otherwise update this Privacy Policy at any time. We 
will post any changes to our website. 
 

CMI will investigate all complaints and attempt to resolve those that we find are justified. If 
necessary, we will amend our policies and procedures to ensure that other individuals do not 
experience the same problems. 

If you have any privacy questions or concerns, please contact David Paisley, Senior Research 

Director, via e-mail at david@CommunityMarketingInc.com or by mail at 584 Castro St. #834, 

San Francisco, CA 94114 USA. 
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